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Module number/code Entered by the system (HIO) 
 

Module title in German Business Administration for Entrepreneurs 

Module title (English) Business Administration for Entrepreneurs 
Short module title BAE 
Module coordinator Prof. Dr Olaf Streuer 

Lecturer Prof. Dr Olaf Streuer 

Module content Fundamentals of entrepreneurship and entrepreneurial 
thinking and behaviour. 
Conceptual foundations of the development of business 
models and business strategies, as well as the interplay 
between key business functions, in particular marketing, 
procurement and production processes, investment and 
financing. 
Key corporate decisions, in particular the choice of legal form 
and location, and corporate alliances. 
Fundamentals of accounting, in particular external financial 
reporting, financial and profitability analysis. 
Management during different phases of a company’s life cycle, 
in particular the start-up, market launch and growth phases. 

Learning outcomes Subject-specific competence (knowledge): Students are 
familiar with the key business administration objectives, 
functions, tools and decision-making areas, as well as the 
principles of entrepreneurial thinking and action. 
 
Methodological competence (skills): Students are able to 
apply the basic knowledge of business administration they 
have acquired to the entrepreneurial tasks arising in the 
context of business start-ups, as well as the management and 
further development of companies (e.g. in business 
succession). 
 
Interdisciplinary competences (key skills): Students are able to 
present business management concepts they have developed 
themselves in a structured and coherent manner and to defend 
them competently in a critical discussion. 

Language English 
Teaching and learning methods Lecture (2 SWS) and seminar-based teaching (2 SWS) with 

case studies and practical exercises 
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship. The module may also be taken as an 
elective in other degree programmes. 
 

Duration 1 semester comprising 16 hours per week 
 

Frequency Annually in the summer semester 

Entry requirements None 
Prerequisite examination None 

Requirements for the Module examination K120 
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award of credit points 
ECTS credits 6 
Workload 180 hours, of which 56 hours are face-to-face sessions and 

124 hours are dedicated to accompanying self-study, 
including lesson preparation, exam preparation and the exam 

Number of admitted 
participants 

max. 20 

Bibliography - Skripak S.J., Poff R. (2023): Fundamentals of 
Business,4thedition, Virginia Tech Libraries (Open 
Textbook Library) 

- Adom K., Hinson R.E., Mintah E.O., Obuobisa-Darko 
(2023): Business Administration – An Introduction for 
Managers and Business Professionals, Taylor & Francis 

- Nothhelfer R. (2017): Financial Accounting – Introduction 
to German GAAP with exercises 

- Alexander D., Nobes C. (2020): Financial Accounting – An 
International Introduction,7thedition, Pearson 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Business Simulation and Controlling 

Module title (English) Business Simulation and Controlling 
Module title (abbreviated) BSC 
Module coordinator Prof. Dr Ali Arnaout 

Lecturer Prof. Dr Ali Arnaout 

Module content Implementation of the open and holistic business simulation 
BeCEO in a highly complex initial scenario. Students form the 
company’s board of directors and must compete against rival 
companies founded by other students. The key performance 
indicator is the cumulative business success achieved over 10 
simulated periods. The following topics are covered in the 
simulation: 
− Marketing (strategic and operational positioning 
− Production planning (cost-minimising production or 

procurement, taking market position into account) 
− Sales 
− Financing 
The planning and control systems required for decision-making 
must be developed by the students themselves. From this, and 
from the decision-making and analytical problems that arise 
during the course of the game, a ‘typical’ need for consultancy 
can be derived. 

Learning outcomes Professional competence (knowledge):  Students will be 
enabled to manage a model company operating in an 
international competitive environment as part of a team in a 
holistic and decision-oriented manner, to apply typical internal 
and external information tools, and to identify typical 
consultancy needs arising from the dynamics of the business 
game. 
 
Methodological competence (skills):  Students are able to 
develop and apply an integrated planning calculation and a 
contribution margin analysis for the model company. 
 
Interdisciplinary competences (key skills):  The module 
promotes decision-making under time pressure, teamwork 
within the model company and networked thinking. 

Language English 
Teaching and learning methods 4 SWS seminar-based teaching 

 
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship and in the Master’s programme in 
International Management. The module may also be taken as 
an elective in other degree programmes. 
 

Duration 1 semester with 16 hours per week 
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Frequency Annually in the summer semester 

Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 56 hours are allocated to face-to-face 

sessions and 124 hours to accompanying self-study for 
carrying out the simulation (decision-making) and exam 
preparation 

Number of participants 
admitted 

No limit 

Bibliography Support via StudIP or Moodle, including additional 
information and files, is provided. Various communication 
channels are used, e.g. email, forums, chat. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Ideation and Business Model 

Module title (English) Ideation and Business Model 
Short module title IBM 
Module coordinator Prof. Dr Volker Grienitz 

Lecturer Prof. Dr Volker Grienitz 

Module content This module provides a practice-oriented introduction to the 
fundamentals of successful business start-ups. From 
generating ideas using design thinking and scenario planning, 
through business model development with the Business Model 
Canvas, to validation using Lean Startup methods and OKRs – 
students learn to develop viable concepts and successfully 
establish them in the market. 

Learning Outcomes Subject-specific competence (knowledge): Students will have 
a broad and critical understanding of the current state of 
knowledge in the field of start-up studies. They will be familiar 
with the methods for developing sustainable business models 
and will be able to assess business models in terms of their 
feasibility using sound methodological approaches. 
 
Methodological competence (skills): Students are able to apply 
the methods taught to practical problems in the context of 
business start-ups. Their analytical skills enable them to gain 
a well-founded, structured insight into the complex 
interdependencies of start-up companies. When modelling 
business models, students can identify and appreciate 
practical ways of reducing complexity. 
 
Interdisciplinary competences (key skills): Students are able to 
identify, in a manner appropriate to the situation, the relevant 
framework conditions governing their actions within the 
context of start-up projects and to base their decisions on 
ethical principles of responsibility. Students can communicate 
and cooperate with representatives from other disciplines in an 
interdisciplinary manner in order to solve a task responsibly 
and competently. 

Language English 
Teaching and learning methods Seminar-based teaching, including case studies and 

presentations.  
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes.  

Duration 1 semester with 16 hours per week, 4 SWS SU 

Frequency Annually in the summer semester 

Entry requirements None 

Preliminary examination  

 Requirements for the 
Award of Credit Points 

APL module examination  
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ECTS credits 6 
Workload 180 hours, of which 56 hours are face-to-face sessions and 

124 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − Knapp: Sprint: How to Solve Big Problems in Just Five 
Days 

− Ries, E: Lean Startup, Redline Verlag 
− Gassmann, Frankenberger, Csik: The Business Model 

Navigator: 55 Models That Will Revolutionise Your 
Business 

− Osterwalder & Pigneur: Business Model Generation: A 
Handbook for Visionaries, Game Changers, and 
Challengers 

− Grothe & Lock: Rocking the Ship: Turning Corporate 
Managers into Business Model Mavericks 

 
The latest edition of each title is used 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Design Thinking 

Module title (English) Design Thinking 
Short module title DT 

Module coordinator M.P.P. Veronika Busch 

Lecturer M.P.P. Veronika Busch 

Module content This module provides the necessary knowledge and skills to 
apply design thinking independently. Building on a 
comprehensive theoretical foundation, students learn and 
practise the fundamentals of the methodology.  
 
To this end, at the start of the seminar, students are placed in 
the role of participants; they therefore go through the Design 
Thinking process several times using practice-oriented case 
studies and work together to tackle problems. In doing so, they 
explore various approaches to problem analysis and definition, 
both in theory and in practice, as well as different methods for 
generating ideas and solving problems. In addition, students 
are taught how to select the most suitable solution or idea for 
a given problem.  
 
At a later stage, students also take on facilitating roles in order 
to put the knowledge they have gained about the methodology 
directly into practice. This enables them to apply innovation 
techniques themselves in the future, for example when setting 
up their own business. To this end, the module also covers the 
knowledge required when planning Design Thinking processes 
in start-ups and/or agile teams.  
The focus of both the methodology and the module is on a user-
centred approach to problem-solving. In addition, participants 
work together to develop ways of iterating prototypes quickly 
and effectively.   
 
The seminar concludes with a review of the creative processes 
the participants have experienced first-hand and an analysis of 
the advantages and disadvantages of the Design Thinking 
method. 

Learning outcomes Subject-specific competence (knowledge): Students are 
familiar with Design Thinking and are able to assess for 
themselves the potential applications and limitations of the 
methodology, having experienced both the participant’s and 
the facilitator’s perspectives first-hand.  
 
Methodological competence (skills): Students understand the 
practical relevance of the methodology and can apply it to their 
own projects. They learn to think in a methodologically 
innovative way.  
 
Interdisciplinary competences (key skills): Presenting their 
own findings in an oral presentation to a group of people; 
acquiring knowledge in the field of facilitating workshops or 
subject-specific training sessions 

Language English 

Teaching and learning methods Seminar-based teaching  
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Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship.  The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester, 16 weeks, 4 SWS SU 

Frequency Annually in the summer semester 

Entry requirements None 

Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 ECTS 

Workload 180 hours, of which 40 hours are contact hours and 140 hours 
are dedicated to accompanying self-study, including seminar 
preparation, exam preparation and the exam itself. 

Number of participants 
admitted 

max. 20 

Bibliography Depending on the focus of the project work, students are 
required to research the relevant literature themselves. 



Module handbook: Master’s Programme in Entrepreneurship 
 

The English translation of the Modulhandbuch für den Master-Studiengang Entrepreneurship der Hochschule 
Wismar is intended solely as a convenience to non-German-reading students/members of the university. Only the 
German text published in Hochschule Wismar’s Official Bulletin of [19 June 2026] is legally binding. In the event of 
any conflict between the English and German text, its structure, meaning or interpretation, the German text, its 
structure, meaning or interpretation shall prevail. 

Module number/code Entered by the system (HIO) 
 

Module title (German) Entrepreneurial Marketing 

Module title (English) Entrepreneurial Marketing 
Short module title EM 
Module coordinator Prof. Dr Vera Seidemann 

Lecturer Prof. Dr Vera Seidemann 

Module content Characteristics of marketing in the early stages of a business: 
analysis of the specific framework conditions for start-ups; the 
central role of coherent brand management; and ensuring 
consistency between corporate values, value propositions and 
external brand image. 
Strategic brand development: Systematic derivation and 
definition of a clearly distinctive brand identity as the basis for 
market success; development of a compelling positioning 
within the competitive environment; and planning of 
sustainable, long-term brand building under the specific 
constraints of limited financial and organisational resources. 
Development and implementation of brand-oriented market 
development strategies: 
− Structured analysis of markets, competitors and target 

groups to identify relevant customer needs and 
opportunities for brand strategy. 

− Derivation of clear marketing and brand objectives, as well 
as suitable strategies for the successful launch and 
establishment of a new service and corporate brand. 

− Conception, design and integrated management of 
marketing tools, with particular attention to brand-specific 
and start-up-specific requirements.   

Learning objectives Professional competence (knowledge): 
Students are familiar with the specific characteristics of 
marketing in the early stages of a business and understand the 
central importance of branding and brand management for 
start-ups. They possess fundamental knowledge of brand 
identity, positioning and the brand-oriented marketing mix, as 
well as key methods of market and brand analysis. 
 
Methodological competence (skills): 
Students are able to apply market and brand analysis methods 
to start-up situations and to independently develop and 
implement a well-founded, brand-oriented marketing concept 
for the launch, positioning and further development of a brand. 
 
Interdisciplinary competences (key skills): 
Students can present brand- -oriented marketing concepts in a 
structured and convincing manner, both in writing and orally; 
critically reflect on them; and defend them with sound 
reasoning in academic discourse. 

Language English 
Teaching and learning methods Seminar-based teaching, including case studies to develop 
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and consolidate the fundamentals of marketing; collaborative 
(including web-based) work in project teams; discussion of 
presentations by experts and students’ own interim 
presentations of their work results  

Type and applicability Compulsory module in the Master’s programme in 
Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Annually in the winter semester 
Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 56 hours are face-to-face sessions and 

124 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − Kotler, P., Keller, K. L., & Chernev, A. (2025). Marketing 
Management (17th ed.). Pearson. 

− Kotler, P., Kartajaya, H., Huan, H. D., & Mussry, J. 
(2023). Entrepreneurial Marketing: Beyond 
Professionalism to Creativity, Leadership, and 
Sustainability (1st ed.). Wiley. 

− Kapferer, J.-N. (2020). The New Strategic Brand 
Management: Creating and Sustaining Brand Equity 
Long Term (6th ed.). Kogan Page. 

− Keller, K. L., & Swaminathan, V. (2019). Strategic Brand 
Management: Building, Measuring, and Managing 
Brand Equity (6th ed.). Pearson. 

− Sharp, B. (2020). How Brands Grow: What Marketers 
Don’t Know (3rd ed.). Oxford University Press. 

− Aaker, D. A., & Brumbaugh, A. M. (2025). Aaker on 
Branding: The Playbook to Building Strong Brands (2nd 
ed.). Morgan James Publishing. 

 
The most recent edition of each title is used. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Entrepreneurial Finance 

Module title (English) Entrepreneurial Finance 
Short module title EF 
Module coordinator Prof. Dr Olaf Streuer 

Lecturer Prof. Dr Olaf Streuer 

Module content Fundamentals of corporate finance: financing requirements, 
external and internal financing instruments, capital 
requirements and liquidity planning, financial policy, cost of 
capital 
Fundamentals of corporate valuation: in particular, the 
valuation of equity investments in start-up companies  
 
Development of a financing concept, i.e. based on the planned 
business model, structures and processes, as well as the 
marketing concept; preparation of a capital requirements and 
liquidity plan; and, on this basis, development of a financing 
plan incorporating all possible sources of funding.  

Learning Outcomes Professional competence (knowledge): Students will be 
familiar with and understand the methodology of capital 
requirements and liquidity planning, as well as its fundamental 
importance for successful corporate management. They will be 
familiar with and understand the various financing 
instruments, in particular their costs (expected returns for 
investors) and the additional requirements of potential 
investors. On this basis, they are able to assess appropriately 
the availability of potential sources of funding (both from the 
private sector and publicly funded). This relates in particular to 
the requirements regarding the company’s creditworthiness 
and the expected returns of potential external equity investors. 
 
Methodological competence (skills): Students can apply the 
methodology for determining financing requirements and 
financial planning to the challenges of setting up a business 
and are thus able to independently develop a viable financing 
concept for realising a business idea, to integrate this into a 
more comprehensive business plan, and thereby lay the 
foundations for the targeted raising of the necessary funds and 
ongoing financial management of the business. 
 
Interdisciplinary competences (key skills): Students are able to 
present a financing concept – developed either independently 
or as part of a team – convincingly in writing and in a structured 
oral presentation, and to defend it in critical discourse, 
particularly with potential investors. 

Language English 
Teaching and learning methods Seminar-based teaching  
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship. The module may also be taken as a 
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compulsory elective in other Master’s programmes. 
Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Annually in the winter semester 
Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 56 hours are face-to-face sessions and 

124 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − Alemany L., Andreoli J.J.: Entrepreneurial Finance – The Art 
and Science of Growing Ventures, Cambridge 2018, 
Cambridge University Press. 

− Leach J.C., Melicher R.W.: Entrepreneurial 
Finance,7thedition, 2021, Cengage 

− Cornwall J.R., Vang D.O., Hartman J.M.: Entrepreneurial 
Financial Management – An Applied Approach,6thedition, 
2024, Taylor & Francis 

 
The latest edition of each title is used. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Prototyping 

Module title (English) Prototyping 
Short module name PT 
Module coordinator M.Eng. Enrico Kahl 

Lecturer M.Eng. Enrico Kahl 

Module content This module explores various methods for producing 
prototypes. It examines, both in theory and in practice, the 
process of developing a functional product from an existing 
idea. Digital tools are introduced, various manufacturing 
technologies are explained, and these are applied in a practical 
manner within interdisciplinary projects. 
 
At the start of the module, students are introduced to the 
methodology for product development and design (VDI 2221) 
and apply this to their own idea or an existing product (reverse 
engineering). In doing so, the ideas/products are objectively 
defined in terms of their properties and functions, fostering a 
modular and assembly-oriented way of thinking. Building on 
this, students experience the product development process 
and put their knowledge into practice in a hands-on project. 
 
Prototyping is based on existing knowledge and standards. To 
this end, the open-source community and the do-it-yourself 
movement are examined in detail, whilst industrial standards 
for components (screws, ball bearings, etc.) – which form the 
basis for many product developments – are also studied. 
 
In the practical part of the module, participants are introduced 
to various manufacturing technologies and learn to apply them 
through practical examples. This includes the principles of 
digital prototyping (CAD-based design of components and 
assemblies, data management and communication, technical 
drawings, etc.).  
 
The next step involves presenting the options for implementing 
the designs derived from the previous digital prototypes. 
Particular attention is paid to CAM and rapid prototyping. In 
addition, practical skills in the fundamentals of woodworking 
and metalworking are taught. 
 
Towards the end of the seminar, the subject areas of electrical 
engineering, microcontrollers and their programming are 
introduced and integrated with the knowledge acquired 
previously. Students design their own circuits, collect data via 
sensors and control motors. The course also covers printed 
circuit board design and the soldering of electronic 
components. 

Learning Outcomes Subject-specific competence (knowledge): Students are 
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familiar with various aspects of prototyping in theory and 
practice. They are able to assess which process or method is 
suitable for which type of prototype development. 
 
Methodological competence (skills): Building on the specialist 
knowledge acquired, students are able to independently 
design and implement simple prototypes in the areas of basic 
surface finishing, microcontrollers, and 3D and/or 2D design 
(3D printing, laser cutting or CNC technology). 
 
Interdisciplinary competences (key skills):   Students can also 
carry out prototyping projects as part of a team, drawing on the 
technical and methodological competences they have 
acquired, and present and explain the development results 
clearly to a group. They are also able to guide third parties and 
small groups through the prototyping process and propose 
solutions to problems.  

Language English 
Teaching and learning methods Seminar-based teaching 
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Annually in the winter semester 
Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 56 hours are face-to-face sessions and 

124 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − Barrett, S.F. and Pack, D.J., 2020. Arduino 
Microcontroller: Processing for Everyone!. 4th ed. Cham: 
Springer Nature Switzerland AG. 

− Cross, N., 2021. Engineering Design Methods: Strategies 
for Product Design. 5th ed. Chichester: John Wiley & Sons 
Ltd. 

− Gibson, I., Rosen, D.W. and Stucker, B., 2021. Additive 
Manufacturing Technologies. 3rd ed. Cham: Springer 
Nature Switzerland AG. 

− Hallgrimsson, B., 2012. Prototyping and Modelmaking for 
Product Design. London: Laurence King Publishing Ltd. 
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− Kalpakjian, S. and Schmid, S.R., 2018. Manufacturing 
Engineering and Technology. 7th ed. Harlow: Pearson 
Education Limited. 

− Ulrich, K.T. and Eppinger, S.D., 2020. Product Design and 
Development. 7th ed. New York: McGraw-Hill Education.  



Module handbook: Master’s Programme in Entrepreneurship 
 

The English translation of the Modulhandbuch für den Master-Studiengang Entrepreneurship der Hochschule 
Wismar is intended solely as a convenience to non-German-reading students/members of the university. Only the 
German text published in Hochschule Wismar’s Official Bulletin of [19 June 2026] is legally binding. In the event of 
any conflict between the English and German text, its structure, meaning or interpretation, the German text, its 
structure, meaning or interpretation shall prevail. 

Module number/code Entered by the system (HIO) 
 

Module title (German) Legal Framework for Entrepreneurs 

Module title (English) Legal Framework for Entrepreneurs 
Short module title HGI 
Module coordinator Prof. Dr Julia Rock 

Lecturer Prof. Dr Julia Rock  

Module content − Fundamentals of commercial law, in particular the 
commercial register, trade names, representation under 
commercial law (prokura, power of attorney) and 
accounting and disclosure obligations under commercial 
law 

− Fundamentals of contract drafting 
− Fundamentals of company law, in particular legal forms 

(partnerships, limited liability companies (GmbH) and 
hybrid forms) and the fundamentals of articles of 
association 

− Supplementary aspects of corporate taxation and 
insolvency law 

Learning outcomes Subject-specific competence (knowledge): Students are 
familiar with and understand the key content and 
interrelationships of rights and obligations under commercial 
law, the fundamental legal forms of companies, the associated 
rights and obligations (liability, minimum capital, allocation of 
powers, distribution of profits, taxation), how these may be 
structured in the articles of association, and key aspects of 
corporate taxation and insolvency law. 
 
Methodological competence (skills): Building on the specialist 
knowledge acquired, students are able to fulfil the commercial 
and tax law obligations relevant to setting up a business, to 
draw up articles of association that fairly reflect the interests of 
the parties for a new company with multiple shareholders, and 
to take the necessary precautions to avoid insolvency wherever 
possible or to recognise an impending insolvency in good time 
and act in accordance with the law. 
 
Interdisciplinary competences (key skills): Students are able to 
explain the aspects of commercial, company, tax and 
insolvency law relevant to the business to third parties in an 
appropriate manner and – where necessary, with the support 
of legal advisers – to enforce them. This includes, in particular, 
the ability to negotiate company constitution agreements with 
(potential) co-shareholders in a goal-oriented manner, where 
necessary, and to conduct goal-oriented negotiations with 
other stakeholders to avert an impending insolvency.  

Language English 
Teaching and learning methods The topics are covered throughout the semester in block 

seminars comprising lectures, tutorials and case studies. 
Type and applicability Compulsory module in the Master’s programme in 
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Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Annually in the summer semester 
Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 40 hours are spent on face-to-face 

sessions and 140 hours on accompanying self-study, 
including seminar preparation, exam preparation and the 
exam itself 

Number of registered 
participants 

Max. 20 

Bibliography A reading list and teaching materials will be provided as part 
of the course. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Entrepreneurial Motivation and Resilience 

Module title (English) Entrepreneurial Motivation and Resilience 
Short module title UMR 
Module coordinator Dr Ele Jansen 

Lecturer Dr Ele Jansen 

Module content This module provides students with an understanding of their 
entrepreneurial purpose, their personal motivation (the ‘why’) 
and their adaptability (resilience), as well as knowledge of 
alternative leadership models. As entrepreneurs, they must 
develop the imagination, courage and integrity to transform 
their business idea into a company that harmoniously aligns 
their personality, their team and customer needs. Against this 
backdrop, the module covers the essential fundamentals of 
(1) personal and systemic resilience, (2) the values, 
behaviours and ethics of entrepreneurial action, (3) the 
development of business relationships, and (4) conscious 
entrepreneurship. 

Learning Outcomes Professional competence (knowledge): Students are able to 
explain the concepts of personal resilience and systemic 
resilience, as well as ethics, motives, attitudes and 
behaviours in an entrepreneurial context. They understand 
the relevance of these factors for successful and innovative 
entrepreneurial activity in an increasingly complex, dynamic 
and uncertain business environment.  
 
Methodological competence (skills): Students are able to 
evaluate the ethics, attitudes and behaviours that underpin 
the motivation and objectives of entrepreneurs.  
 
Interdisciplinary competences (key skills): Students are able 
to justify entrepreneurial decisions using systemic 
approaches and reflective practices, and to defend them in 
critical discourse. On this basis, they are also able to develop 
appropriately considered and coherent solutions for their own 
business project and to present them convincingly.  

Language English 
Teaching and learning methods Seminar-based teaching 
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Annually in the summer semester 
Entry requirements None 
prerequisite for the examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 40 hours are face-to-face sessions and 
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140 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − By, R.T., 2021. Leadership: In pursuit of purpose. Journal of 
Change Management, 21(1), pp.30–44. 

− Damon, W. and Malin, H., 2020. The Development of 
Purpose. The Oxford Handbook of Moral Development: An 
Interdisciplinary Perspective, p. 110.  

− Eisenstein, C., 2013. The More Beautiful World Our Hearts 
Know Is Possible (Vol. 2). North Atlantic Books. Greenberg, 
R. and Bertsch, B. (eds.), 2021. Cynefin: Weaving Sense-
making Into the Fabric of Our World.  

− Laloux, F., 2014. Reinventing organisations: A guide to 
creating organisations inspired by the next stage in human 
consciousness. Nelson Parker.  

− Logue, D., Edwards, M., & McAllister, G., 2025. Hybridity in 
Non-profits: Innovating for Social Value Creation. Journal of 
Management Studies. 

− New Narratives 2025. 9spaces. https://9spaces.de/ 
− Raworth, K., 2017. Doughnut Economics: Seven Ways to 

Think Like a 21st-Century Economist. Chelsea Green 
Publishing.  

− Snowden, Dave (2020). Cynefin – Weaving Sense-Making 
into the Fabric of Our World, Cognitive Edge Pte Ltd.  

− Tate, G. Carolyn, 2017. The Purpose Project: A handbook 
for bringing meaning to life at work. Carolyn Tate & Co.  

− Ungar, M., 2018. Systemic resilience. Ecology and Society, 
23(4).  

− Williams, A., Whiteman, G. and Kennedy, S., 2021. Cross-
scale systemic resilience: Implications for organisation 
studies. Business & Society, 60(1), pp. 95–124.  

− Yunkaporta, T., 2019. Sand Talk: How Indigenous Thinking 
Can Save the World. Text Publishing. 

 
The most recent edition of each title is used. 

https://9spaces.de/
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Module number/code Entered by the system (HIO) 
 

Module title (German) Business Planning 

Module title (English) Business Planning 
Short module name BP 

Module coordinator Prof. Dr Olaf Streuer 

Lecturer Prof. Dr Olaf Streuer 

Module content Fundamentals of the key objectives, target audience, content 
and presentation formats of a business plan. 
 
Development of a business plan, i.e. the structured 
presentation of all relevant information relating to the start-up 
project (in particular, a comprehensive presentation of the 
business model, financial planning and supplementary 
relevant information) with the aim of attracting investors to the 
company.  

Learning Outcomes Subject-specific competence (knowledge): Students are 
familiar with and understand the key objectives, target 
audiences, content and formats of a business plan. 
 
Methodological competence (skills): Students are able to 
present the key information on the business model (business 
idea, founder profile(s), competitive factors, 
strengths/weaknesses profile, business strategy, 
organisation, etc.) as well as the financial projections based on 
this information in a manner appropriate to the target 
audience. 
 
Interdisciplinary competences (key skills): Students are able 
to present a business plan – developed either independently 
or as part of a team – convincingly in writing and in a 
structured oral presentation, and to defend it in a critical 
discussion, particularly with potential investors. 

Language English 
Teaching and learning methods Seminar-based teaching  
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 

Frequency Annually in the summer semester 

Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 40 hours are face-to-face sessions and 

140 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
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exam 
Number of admitted 
participants 

Max. 20 

Bibliography − Butler D.: Business Planning for New Ventures – A guide for 
start-ups and new innovations,1stedition, 2014, Taylor & 
Francis 

− Ekanem I.: Writing a Business Plan – A Practical 
Guide,1stedition, 2017, Taylor & Francis 

− Swanson L.A.: Business Plan Development 
Guide,8thedition, 2017, Open Textbook Library 

 
The latest edition of each title is to be used. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Language Module I – Business English 

Module title (English) Language Module I – Business English 
Short module title SM I 
Module coordinator Michelle Lawson 

Lecturer Michelle Lawson 

Module content Language skills are taught through relevant topics from 
business practice. The business topics covered here include: 
− Workplace culture 
− Motivation and staff retention 
− Business ethics 
− Communication and negotiation within a team 
− Finance and digital disruption 
and other topics. 

Learning Outcomes Receptive competence: Students are able to apply a variety of 
methods to grasp the key content of texts and audio and 
video files in a business-related context.  
 
Productive competence: 
General: Activation and expansion of business-related 
vocabulary at CEFR level B2.1, and the development of 
general and specialist language skills in both spoken and 
written forms through instruction, application and 
consolidation.  
Specifically: Students are able to communicate fluently within 
a selected subject area, e.g. to paraphrase, summarise or 
critically analyse issues, to present the pros and cons of 
various options in a nuanced manner, and to confidently 
represent their own viewpoint in discussions and 
negotiations. Students are able to express themselves 
rhetorically in an appropriate manner in a professional 
context (e.g. business correspondence, presentations) and 
can confidently handle formal communication in their day-to-
day working lives.  
 
Interdisciplinary skills: Students have developed social skills 
by engaging in discussions on a wide range of business-
related topics, including controversial issues; they have 
developed intercultural competence through input and their 
own research. Students are able to form an opinion, express it 
constructively, and interact and discuss with peers in a 
factual, coherent and appropriate manner. 

Language English 
Teaching and learning methods Seminar-based teaching (interactive face-to-face sessions) 

using a variety of media; individual, group and pair work; 
training in presentation skills (particularly with regard to the 
form of assessment); role-plays; preparation and presentation 
of case studies and web quests; preparation of micro-
presentations; self-study sessions. 
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Type and applicability Compulsory module in the Master’s programme in 
Entrepreneurship. The module is also offered as a compulsory 
elective under the title ‘Business English II’ in other Master’s 
programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Every semester 
Entry requirements None (minimum English language proficiency requirements as 

per Section 2(3) of the Admission Regulations are met upon 
admission) 

Preliminary examination None 

Requirements for the 
award of credit points 

APL module examination. Oral and written components are 
completed during the semester. 

ECTS credits 6 
Workload 180 hours, of which 64 hours are allocated to face-to-face 

sessions and 116 hours to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

No limit 

Bibliography Business Partner B2 English Course Book, Dubicka, I. et al., 
Pearson (2018) plus other supplementary material 
 
The latest edition is used. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Language Module II – Business English 

Module title in English Language Module II – Business English 
Short module title SM II 
Module coordinator Michelle Lawson 

Lecturer Michelle Lawson 

Module content Through a combination of traditional and flipped classroom 
teaching, a wide range of topics are covered. These include, 
amongst others: the communication process, transactional 
analysis, understanding one’s own communication style and 
the factors that influence it, leadership, feedback, staff 
appraisal, leadership styles, teamwork and motivation. In 
addition, many current business-related topics  are discussed, 
such as issues relating to supply chains or the post-ownership 
society.   

Learning Outcomes Receptive competence: Students are able to follow longer 
spoken passages as well as video and audio material on 
general and subject-specific topics without undue effort. They 
can understand long and complex factual and literary texts, 
whilst appreciating stylistic differences and specialist articles 
even outside their own field of study.   
 
Productive competence:  
General: Activation and expansion of career-related vocabulary 
at CEFR levels B2.2/C1.1, and of general and specific language 
competence in both spoken and written forms.  
Specifically: Students can describe complex issues clearly and 
in detail, incorporating sub-topics, developing individual 
points and concluding with an appropriate summary. Students 
can also express themselves clearly and in a structured manner 
in writing and are able to set out their own viewpoints at some 
length. Students can write about complex topics using various 
formats and are able to highlight the most important points. 
They use the language flexibly, spontaneously and effectively 
for social, academic and professional purposes.  
 
Cross-disciplinary skills: Students have not only further 
developed their linguistic skills but have also broadened their 
interpersonal skills through the exchange of ideas and 
opinions, as well as through the discussion and debate of 
controversial topics and the consideration of other 
viewpoints. Intercultural skills, such as appreciation and 
respect for differences and ambiguity, have been fostered. 

Language English 
Teaching and learning methods Seminar-based teaching (interactive face-to-face sessions) 

using a variety of media; individual, group and pair work; 
presentation skills training (flipped classroom discussions); 
self-study sessions; regular written assignments.  

Type and applicability Compulsory module in the Master’s programme in 
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Entrepreneurship.  The module is also offered as a 
compulsory elective under the title ‘Business English III’ in 
other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Every semester 
Entry requirements None (minimum English language proficiency requirements as 

set out in Section 2(3) of the Admission Regulations are met 
upon admission) 

Prerequisite examinations None 

Requirements for the 
award of credit points 

APL module examination (oral and written tasks) 
Students are required to submit regular written feedback on 
their progress, take part in flipped classroom discussions 
throughout the semester, deliver mini-lessons and complete a 
written assignment in class. Students participate in regular 
feedback discussions. 

ECTS credits 6 
Workload 180 hours, of which 64 hours are allocated to face-to-face 

sessions and 116 hours to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of places available No limit 
Reading list Course materials are made available to students on Stud.IP. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Academic Research and Writing 

Module title in English Academic Research and Writing 
Short module title ARW 
Module coordinator Dr Anna Fomenko 

Lecturer Dr Anna Fomenko 

Module content − Research paradigms and philosophies of science 
− The concept of paradigm shift 
− Modern research: collaboration versus competition 
− Academic conventions and publication standards 
− Alternative research methods 
− Design and Implementation of Research Projects 
− Reporting techniques 
− Applying for research funding 

Learning Outcomes By the end of the course, students will have deepened their 
understanding of 
academic research processes, in particular 
interdisciplinary and intercultural dimensions, and 
deepened. This knowledge includes mastery of 
design principles for interdisciplinary research projects in 
intercultural and intersectoral contexts, which 
The development of appropriate research methods and the 
reporting of results in an international context. All of this 
enables students to formulate, carry out and present their 
postgraduate research, thereby becoming an integral part of 
an international research community that conducts research 
for and in collaboration with society and the business world. 
 
The following skills are taught: 
Subject-specific skills: 20% 
Methodological skills: 40% 
Interdisciplinary skills: 20% 
Key skills: 20% 

Language English 
Teaching and learning methods Seminar-based teaching  
Type and applicability Compulsory module in the Master’s programme in 

Entrepreneurship and in the Master’s programme in 
International Management. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Every semester 
Entry requirements None 
Prerequisite examination None 
Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 56 hours are allocated to face-to-face 

sessions and 124 hours to accompanying self-study, 
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including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − Swales, M. and Feak, C.B. (2012). Academic Writing for 
Graduate Students: Essential Tasks and Skills. 
Michigan Publishing, University of Michigan Press, 3rd 
ed. ISBN 978-0-472-03475-8. 

 
Further up-to-date reading material will be handed out during 
the seminars. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Recruitment and Leadership 

Module title (English) Recruiting and Leadership 
Module title (abbreviated) RuL 
Module coordinator Prof. Dr Andreas von Schubert 

Lecturer Prof. Dr Andreas von Schubert 

Module content − An introduction to the theoretical foundations of human 
resource management, drawing on motivation and 
leadership theories, as well as organisational theory 
frameworks such as economic behaviour theory. 

− Introduction to the theoretical foundations of employer 
branding, HR marketing 

− Methods of staff assessment and selection, and (AI-
supported) digital recruitment 

− Independent consolidation of theoretical knowledge 
through the independent research of academic literature, 
and the application of this knowledge to develop practical 
procedural models for business practice 

− Analysis of current relevant challenges within a selected 
organisation and integration of the developed procedural 
models into business practice  

− Developing and implementing metrics to measure the 
success of the measures 

Learning outcomes − In-depth knowledge of academic literature 
− Ability to draw conclusions relevant to practical application 
− Competence in applying technical conclusions to real-world 

projects 
− Presentation skills within the example company and when 

addressing external stakeholders   
Language German 
Teaching and learning methods Seminar-based teaching, group work, flipped classroom, 

guided self-study, field research with real companies, 
business cases 

Type and applicability Compulsory elective module in the Master’s programme in 
Entrepreneurship. The module may also be used as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 

Frequency Annually in the winter semester 

Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL Module Examination 

ECTS credits 6 
Workload 180 hours, of which 46 hours are allocated to face-to-face 

sessions and 134 hours to guided self-study, including 
seminar preparation, exam preparation and the exam 

Number of admitted Max. 20 
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participants 
Reading list − Reader containing classic theories of motivation and 

leadership 
− Schubert, Andreas von: „Zuverlässigkeit: Die neue Währung 

für Unternehmen“ 
− Schubert, Andreas von: „Fachkräfte in der Mangel: 

Personalwirtschaft für die Menschen in den Unternehmen“ 
− Current specialist books and articles on digital recruitment 

and AI-supported recruitment 
 
The latest edition of each title will be used. 



Module handbook: Master’s Programme in Entrepreneurship 
 

The English translation of the Modulhandbuch für den Master-Studiengang Entrepreneurship der Hochschule 
Wismar is intended solely as a convenience to non-German-reading students/members of the university. Only the 
German text published in Hochschule Wismar’s Official Bulletin of [19 June 2026] is legally binding. In the event of 
any conflict between the English and German text, its structure, meaning or interpretation, the German text, its 
structure, meaning or interpretation shall prevail. 

Module number/code Entered by the system (HIO) 
 

Module title (German) Negotiation strategies and techniques 

Module title (English) Negotiation Strategies and Techniques 
Short module title VST 
Module coordinator Hon. Prof. Dr Volker Möws 

Lecturer Hon. Prof. Dr Volker Möws 

Module content − Normative and descriptive negotiation models  
− Negotiation cycles: information management, goal-setting 

and expectation strategies, environmental-level strategies, 
tactics Negotiation psychology: cognitive effects, decision-
making theories and emotions  

− Relationship and network management  
− Negotiations in claim management and in cases of 

financial difficulties  
− International and intercultural negotiations  

− Negotiation training 
Learning outcomes Subject-specific competence (knowledge): Students are 

familiar with and understand the key content and 
interrelationships of normative and descriptive negotiation 
models.  In doing so, they are also familiar with and have a 
command of key components of negotiation psychology, in 
particular cognitive effects and decision-making patterns, and 
have an overview of the specific features and requirements of 
negotiations in an international context. 
 
Methodological competence (skills): Drawing on the specialist 
knowledge they have acquired, they are able to develop a 
negotiation strategy based on comprehensive information 
management that reflects the objectives and expectations of 
both negotiating parties, takes into account the wider context 
of the negotiations, and incorporates tactical elements. They 
are proficient in relationship-building and networking 
strategies in negotiation situations. In challenging contractual 
situations, you are able to act successfully, particularly when 
managing additional claims 
 
Interdisciplinary competences (key skills): Students are able to 
assess negotiation situations accurately and, within a 
negotiation dialogue, respond appropriately to the actions and 
reactions of negotiating partners at both a factual and personal 
level in order to achieve their own negotiation objectives. 

Language German 
Teaching and learning methods Seminar-based teaching, including case studies, to develop 

and consolidate the fundamentals of negotiation 
management 

Type and applicability Compulsory elective module in the Master’s programme in 
Entrepreneurship. The module may also be used as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
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Frequency Annually in the winter semester 
Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 40 hours are face-to-face sessions and 

140 hours are dedicated to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 

Number of admitted 
participants 

Max. 20 

References − Helmold, Mark/Dathe, Tracy/Hummel, Florian (2019): 
Erfolgreiche Verhandlungen. Best-in-Class Empfehlungen 
für den Verhandlungsdurchbruch, SpringerGabler, 
Wiesbaden, ISBN 978-3-658-23969-5 (eBook)   

− Gamm, Frieder (2009): Verhandlungen gewinnt man im 
Kopf – Erfolgreich kommunizieren mit Neuro-Strategien, 
Redline Verlag, München, 1. Auflage. 

− Hasler-Dierauer, Alexander (2007): Verhandlungserfolg – 
Zyklische und phasenbedingte Einflüsse, Diss. Universität 
Bonn. 

− Häusel, Hans-Georg (2010): Brain View – Warum Kunden 
kaufen!, Rudolf Haufe Verlag, Planegg, 2. Auflage. 

− Kahneman, Daniel (2012): Schnelles Denken, langsames 
Denken. Siedler Verlag, München. 

− Lax, David A./Sebenius, James K. (2006): 3-D Negotiation: 
Powerful Tools to Change the Game in Your Most Important 
Deals. Boston: Harvard Business School Pres. 

− Lax, David A./Sebenius, James K. (2013): Komplexe 
Verhandlungen erfolgreich führen, HBM 5. 

− Portner, Jutta (2010): Besser verhandeln – Das 
Trainingsbuch, 2. Auflage, Gabal Verlag GmbH, Offenbach. 

− Przybylski, Frank (2018): Erfolgreiche Verhandlungen mit 
dem 3D-Effekt. Leitfaden für die Praxis im B2B-Vertrieb, 
Springer Gabler, Wiebaden. 

− Rock, Hermann (2020): Field Guide für 
Verhandlungsführer. Drei Basisstrategien für erfolgreiche 
Verhandlungen und Konfliktlösungen, Springer Gabler, 
Wiesbaden. 

 
The latest edition of each title is used. 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Industrial Property Rights and Data Protection 

Module title (English) Intellectual Property, Labour Law and Data Protection 
Short module title GAD 
Module coordinator Professors from the Business Law Department 

Lecturer Lecturers from the Business Law Section 

Module content − Fundamentals of industrial property rights, in particular 
patents, utility models and trade mark protection 

− Fundamentals of data protection, in particular under the 
General Data Protection Regulation (GDPR) 

Learning outcomes Subject-specific competence (knowledge): Students will be 
familiar with and understand the key aspects and 
interrelationships of industrial property rights and data 
protection, insofar as these are essential in the context of 
setting up a business to achieve corporate objectives and 
ensure compliance with the law. 
 
Methodological competence (skills): Building on the specialist 
knowledge acquired, students are able to identify a company’s 
needs for safeguarding protectable rights, initiate the 
necessary steps, ensure compliance with data protection 
regulations within the company, and guarantee the 
appropriate level of data protection that the company can 
claim vis-à-vis third parties through suitable measures. 
 
Interdisciplinary competences (key skills): Students are able to 
explain the company’s rights worthy of protection and the 
legality of its business activities to third parties in an 
appropriate manner and – where necessary, with the support 
of legal advisers – to enforce them.  

Language English 
Teaching and learning methods The topics are covered over the course of the semester in 

three block seminars comprising lectures, tutorials and case 
studies. 

Type and applicability Compulsory elective module in the Master’s programme in 
Entrepreneurship. The module may also be taken as a 
compulsory elective in other Master’s programmes. 

Duration 1 semester with 16 hours per week, 4 SWS SU 
Frequency Annually in the summer semester 
Entry requirements None 
Prerequisite examination None 

Requirements for the 
award of credit points 

APL module examination 

ECTS credits 6 
Workload 180 hours, of which 56 hours are allocated to face-to-face 

sessions and 124 hours to accompanying self-study, 
including seminar preparation, exam preparation and the 
exam 
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Number of admitted 
participants 

Max. 20 

Bibliography Revision and consolidation are carried out independently 
using the teaching resources available via the library and 
Wismar University’s online portal, both on campus and online 
(SpringerLink, Beck Online, Juris, etc.) 
 
The latest edition of each publication is used. 

Module number/code Entered by the system (HIO) 
 

Module title (German) Other Compulsory elective module 

Module title in English Other Mandatory Elective Module 
Short module title  
Module coordinator as per the module description for the course 

Lecturer as per the module description for the course 

Module content as per the module description for the course 

Learning outcomes as per the module description for the course 

Language as per the module description for the course 

Teaching and learning methods Lectures / Seminars / Practicals: as per the module 
description for the course 

Type and applicability Compulsory elective module in the Master’s programme in 
Entrepreneurship  
The course selected from another Master’s or Diploma 
programme must be meaningfully related to the learning 
objectives and content of the Master’s programme in 
Entrepreneurship. The programme director decides on 
recognition on a case-by-case basis. 

Duration 1 semester, 16 weeks 

Frequency As per the module description for the course 

Entry requirements As per the course module description 

Preliminary assessment as per the course module description 

Requirements for the 
award of credit points 

Passing the examination:  
as per the module description for the course 

ECTS credits at least 6 ECTS, where applicable through a combination of 
several modules from other Master’s or Diploma programmes 

Workload At least 180 hours, allocated in accordance with the module 
description for the course 

Number of admitted 
participants 

As per the module description for the course 

Bibliography As per the module description for the course 
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Module number/code Entered by the system (HIO) 
 

Module title (German) Master’s Thesis and Colloquium 

Module title (English) Master’s Thesis and Colloquium 
Short module title  

Module coordinator Assessment of the Master’s Thesis and the Colloquium by two 
examiners, the first of whom must, as a rule, be a professor at 
Wismar University of Applied Sciences. 

Lecturer The examiners are appointed by the Examination Board 

Module content The topic of the Master’s thesis is chosen in consultation with 
the supervisor, taking the following points into account:  
 
− Fitting within the degree programme 
− Scope  
− Academic rigour  
− Practical relevance  
− Sufficient availability of relevant literature  

 
The seminar addresses the topic of the students’ respective 
Master’s theses as well as related content relevant to the 
degree programme. 
 
It involves a practice-oriented theoretical examination of 
current issues within a sub-field of the Master’s programme. 
The Master’s thesis should be intellectually challenging, 
academically and theoretically sound, and at the same time 
practice-oriented. Through the analysis and evaluation of 
current findings in the field, students are expected to formulate 
their own viewpoints based on their knowledge, develop 
proposed solutions and present these in an appropriate 
manner. A key component of the colloquium is the oral 
presentation of the content and findings of the students’ 
previous Master’s theses. Following the oral presentation, 
there will be a discussion regarding any ambiguities or 
weaknesses in the thesis, as well as cross-thematic issues 
relating to the degree programme. 

Learning Outcomes The aim of a Master’s programme is, in addition to imparting 
subject-specific, practice-oriented content, to enable students 
to conduct independent academic and interdisciplinary 
research and problem analysis. The Master’s thesis is intended 
to demonstrate that students are able, within a specified 
timeframe, to tackle a subject-specific problem independently 
using the specialist and methodological knowledge acquired 
during their studies and in accordance with academic 
methods; to analyse and develop a topic in depth; and to 
contextualise the results obtained within the academic and 
professional discourse. 
  
The Master’s thesis is supplemented by the colloquium. The 
purpose of the colloquium is to assess whether students are 
able to present the findings of their Master’s thesis orally in a 
convincing manner, taking into account the subject-specific 
fundamentals and interdisciplinary connections, to justify their 
conclusions independently, and, where appropriate, to 
incorporate the practical significance of their work. 
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Language English 

Teaching and learning methods The Master’s thesis involves the independent, individually 
authored writing of an academic dissertation, supported by 
supervision. The colloquium takes the form of a public 
university event, unless the student objects or the topic in 
question must be dealt with in camera. 

Nature and applicability Compulsory module in the Master’s programme in 
Entrepreneurship and a prerequisite for the successful 
completion of the degree. 

Duration The time allowed for the Master’s thesis is 16 weeks. The 
supervisor must define the topic, scope and requirements of 
the Master’s thesis in such a way that the deadline for its 
completion can be met.  
The duration of the colloquium is at least 30 minutes and no 
more than 45 minutes.  

Frequency Annually in the summer term 
The Master’s thesis should be registered immediately at the 
start of the third semester in order to complete the programme 
on time. Deadlines must be observed. 

Entry requirements The topic of the Master’s thesis will be allocated once 82 
credits have been demonstrated in accordance with the 
examination regulations. Only those who have successfully 
completed all other examination requirements will be admitted 
to the colloquium. 

Prerequisites None 

Requirements for the 
award of credit points 

The award of the relevant credit points is conditional upon the 
successful completion of the Master’s thesis and the 
colloquium with a grade of at least ‘satisfactory’.  

ECTS credits 30 ECTS (20 credits for the Master’s thesis + 10 credits for the 
colloquium) 

Workload 900 hours 

Number of admitted students Every student on the Master’s programme in Entrepreneurship 
is entitled to write a Master’s thesis, provided they meet the 
admission requirements. Every student who has successfully 
passed the Master’s thesis is admitted to the colloquium. 

Bibliography Students are responsible for independently researching and 
obtaining the literature required to complete the Master’s 
thesis. In doing so, they should ensure that the sources are 
appropriate, relevant and up to date, and that they cover a 
sufficiently broad range to guarantee comparability and 
representativeness. Where appropriate, further supplementary 
literature may be included for the colloquium. 
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